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Objective

With the rebrand complete, the State Library
now has a platform from which to educate its
audiences. Since the Library benefits many
Montanans, there is opportunity for a general
statewide awareness/education campaign to
help users connect services with the State
Library and use them more often.
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Plan Foundations

o

To maximize impact for minimal cost, we've
develop an integrated communications strategy:

» Paid (inexpensive, highly targeted digital/social)
* Owned (website, social channels, e-mail)

- Shared (partner channels & partnerships)

- Earned (PR)
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Paid Media Detalls

Paid social support provides the necessary reach, cost

efficiency, and unique targeting opportunities to drive

awareness among Montanans.

* Meta (Facebook + Instagram): Audience Size = 683K
— Interest-based, job title, and industry targeting

* LinkedIn: Audience Size = 240K
— Member group, job title, industry, and interest-based targeting
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Begin to dimensionalize “A greater state

: : of knowledge begins here” to bring
The Creative Brief clarity to what Montana State Library

does and how it can help.
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“Begin Here”

This campaign showcases the many real-world applications of
the State Library and uses a friendly, conversational manner to
prompt user engagement.




“Begin Here” Social Media Campaign
The ads will display as carousels featuring all eight of the messages below.
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WHERE ARE
MY PROPERTY
LINES?

For answers,
begin here.

MSDI CADASTRAL

WHAT TYPE
OF BIRD DID
| JUST SEE?

For answers,
begin here.

NATURAL HERITAGE PROGRAM

CAN | BROWSE
OLD MONTANA
YEARBOOKS?

For answers,
begin here.

MONTANA HISTORY PORTAL

WHERE IS
THE CLOSEST
LIBRARY?

For answers,
begin here.

ASPeN: THE NEW
LIBRARY DIRECTORY
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“Begin Here” Social Media Campaign

IS STATE
DATA EASILY
ACCESSIBLE?

For answers,
begin here.

STATE GOVERNMENT
INFORMATION

Learn more
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WHERE CAN
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For answers,
begin here.
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WHICH BOOKS
ARE AVAILABLE
AS EBOOKS?

For answers,
begin here.

CAN TALKING
BOOKS HELP ME
LOVE READING?

For answers,
begin here.

MONTANALIBRARY2GO TALKING BOOK SERVICES
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Fast Facts

@ > 680,000
_ Montanans

April 5 - May 31

What can | do to support the new campaign?
“Like” the ad. Share with your friends!

April Report: week of 5/5
Campaign End Report: week of 6/9
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https://www.facebook.com/MontanaStateLibrary/
https://www.instagram.com/montanastatelibrary/
https://www.linkedin.com/company/montana-state-library/

Owned
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optimizations include SEO and UX R s

doubt, contact your IT Department.
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A GREATER STATE OF KNOWLEDGE

Dear Colleagues,

This week finally afforded the State Library a little respite from significant legislative

L] -
activities excapt for Exacutive Action by the Section E budget subcommitisa. On
O C I e I B, . Wednesday they adopted al the Gevernor's HB 2 budget
e s < recammendations. Additionally, Commitiea acfion increased aur federal funding
i a i a - : e authority from the praposed increase of $185,000 to $370,000iyear to acoount for

our incroasad Library Services and Technology Act award from tha Institute for
Museum and Library Services. Finally, the Commitiee adopted a decision package
MONTAN to add $400,000/year in one-time-only coal severance tax authority to maintain tha
hotspet lending program for the next iennium.

Rogarding legistative action:

Sanale Bill 60, establishing the RTN enterprise fund, passed 3" reading and has
bean transmitied to the Housa.

Lo Bl 349 Ranaraih raviea heans Aanenatial snd nanirsl rasiiess infammation
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Shared

ldentify partner organizations to support specific initiatives for
Real Time Network and the Talking Book Program

1 Ask partners to include a link to MSL and/or one-sheeters on
their website resources page

Inclusion of MSL In partner newsletters
Speaking opportunities and/or exhibition at conferences
Guest lectures in the classroom

(when available) Provide video assets such as demos,
testimonials for partners to post on social/YouTube/web

DO 00
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Earned: RTN, TBL

ldentify experts and users to be
guoted Iin a press release and
featured on the website.

» Secondary messaging will
focus on full resources of MSL

* Distribute statewide to
Montana media print, online
and broadcast as well as the
Montana state newswire
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