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Purpose
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People need to know 
you're there –

If you're not on the 
Internet, you don't 

exist

Where? 
Address, directions, 

contact info

When? 
Hours, closures, 
24 hour virtual 

services

What do you offer? 
Programs, services

Why should they come 
to the library? 

Programming, events

Answers to frequently 
asked How questions 
• How do I get a library 

card? 
• How do I access wifi?...



Google search your library

• Location
• Hours
• Contact info
• If you haven't already, 

claim your library
• Some interaction and 

feedback through reviews
• Add photos



Other search engines - Bing

• Is it accurate? 
‒Photo is not Malta library
‒Hours are wrong
‒Website link goes to sheriff's 

web page
‒Address and phone number 

appear correct
‒ Facebook link (below cutoff) 

goes to AR library. Photo is of 
that library
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What do searchers want to know about 
your library?
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Ensuring quality information about your 
library - ASPeN

• Provides location, hours and 
contact information

• Google and Wikipedia link to 
this page in previous 
examples

• Important to keep up to date
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You've answered 
Where and When

Now for What and Why
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Social Media

9



Advantages and Disadvantages of 
Social Media
Advantages
• You’re meeting people where 

they are
• Easy to post updates
• Possibility for interaction
• Promote programs
• Positive branding for library

Disadvantages
• Segmentation 
• Algorithms may limit reach
• Interactions can be negative
• Difficult to have respectful 

discussions of serious issues
• May not be sufficient for 

information you want to share
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Know your audience,the medium AND 
your staff comfort level

11

Age – Facebook trends older. Don’t use it to reach teens. 
TikTok is very popular with younger demographic but under scrutiny

Photo vs. text – all trending more toward visual content. Facebook and Twitter have 
been more text based

Short videos are increasing across all platforms

Accessibility – captioning

It helps to have staff post who actually use the platforms. It is social after all



Example: Facebook

• Page provides basic contact 
info and hours

• Can promote library and 
events with photos/videos/text 
posts

• Free Wi-Fi
• Caution – do take a look at 

reviews and weed for spam 
and scams
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Instagram
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Linktr.ee

• Providing direct links to 
specific sections of web site

• Could be used to link to most 
used resources

• Moral of this story – follow 
other libraries on social media 
and learn from them
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Library web pages
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Website components
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Domain name – custom URL anylibrary.org vs. company URL 
anylibrary.websitehost.com

Webhost – server where your web pages are – can be local or 
distant, paid or free

Site builder software – WordPress is probably most common across 
sites. There are also numerous proprietary softwares used by 
individual web hosting sites.



DIY v Hire
Website Creator
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All in one solutions

• May be paid or free. There will always be a charge for a 
commercial site to host a custom domain name

• Chief advantage – they take care of all of it – domain name 
registration, web hosting and provide the site building software

• Disadvantages
‒ Limited choices particularly in site building software
‒Great introductory price often goes up after initial period
‒More difficult to move site down the road particularly if they use 

proprietary site building software. May have to start over from scratch
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Examples of All in Ones

• Wix.com – free accounts available. Does not include domain 
names. Proprietary site builder software with templates. Can 
upgrade to paid.

• Weebly.com – also has free accounts. Similar to wix.com
• Google sites (sites.google.com) – another free option from 

Google. You can also pay to have Google host your domain.
• Wordpress.com – Wordpress is probably the most common site 

building software. You can use it and have a free website on 
their server. You can use your domain name for a fee.
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Domain name
• We see domain names 

everywhere, e.g., msl.mt.gov
• Why do we use them? They’re 

easier to remember than IP 
address 161.7.31.28

• Are they important? 
‒Can make search easier
‒Branding
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ICANN - Internet Corporation for 
Assigned Names and Numbers
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Hover.com
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You can purchase or look at other options

26



Next step – connect to web server/host

• May have agreements with 
various services to make 
connections easy

• May require filling in some 
information. Good customer 
service is helpful

• Doesn’t require a lot of 
technological expertise but 
there is some jargon
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Web Hosts

• Pricing
‒Beware of low introductory monthly pricing
‒Generally for year paid in advance
‒Prices go up after introductory period
‒ Free domain name registration often ends after a year or introductory 

period
‒ Frequent upsells

• Site builder software
‒Proprietary – only for their service
‒WordPress
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WordPress
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Purpose
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Placeholder v Dynamic Content

Introduction v Archive

FAQs

Promotional tool

Access Resources



Closing thoughts
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There’s probably not a one 
stop shop on the web. 
Your library should have a 
presence on multiple 
platforms

These platforms will 
change

Do keep your information 
up to date

Do check in occasionally 
especially on social media 
to respond to inquiries and 
comments, as necessary

Don’t take on more than 
you can support. 
You don’t have to be on 
every platform

Try to have fun with it
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Suzanne Reymer
sreymer2@mt.gov
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