Rollout Planning Process

1. TRANSLATE THE BRAND INTO MEANINGFUL MESSAGES

Use the brand work as a base for awareness-building
communications that educate key audiences on the value of
Montana State Library’s products and services.

2. UTILIZE MULTIPLE MEDIA DISCIPLINES TO COMMUNICATE EFFICIENTLY

|dentify existing no-to-low cost channels to build awareness for
the brand messages; deploy targeted paid media to encourage
key audiences to use more MSL services, more often.
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Plan Foundations

o

To maximize impact for minimal cost, we’'ll develop
an integrated communications strategy:

- Owned (website, social channels, e-mail)

» Earned (PR)

» Shared (partner channels)

 Paid (inexpensive, highly targeted digital/social)
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HY Campaign Experience

WMONTANA

COME HOME

MONTANA

WISCENSIN

ECONOMIC DEVELOPMENT

A cooperative effort between DLI and DOC to develop and promote an ARPA-
funded health care worker relocation reimbursement program, spearheaded by
the Governor, to help attract new health care employees to the state to fill
existing vacancies.

A workforce attraction effort designed to bring economic vibrancy back to rural
Montana by compelling former residents to move back home and work their
existing jobs remotely from Montana, with a focus on small towns and rural areas.

A rebranding initiative designed to unify disparate programs across the state—
including business and community development, entrepreneurship, rural
prosperity and global trade—to build repute and value for the agency.
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Sample work
for MT Department of Commerce

POSTCARD SOCIAL POSTS MICROSITE
W MONTANA 0B UGS PROGRAN DEWALS | ENPLOYERRESOURCES o
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CARE v MONTANA eacy o  change ofpace?Fin you next helthcare b in Mortana ad receive

LAKE In Monana Frogram

P to $12,500 for moving expenses. #careinmontana

YOUR JOB.
WHEREYOU ARE.

SUPPORTIVE COMMUNITY OF HEALTH CARE PROFESSIONALS
| g e montana vrogram

Py : Advance your career in a place where you'll feel supported in your profession, embrace a slower

Governor Greg Gianforte's CARE (Claim Allowance for Relocation Expenses) in Montana
Program offers participants up to $12,500 for moving expenses when they relocate to

Montana for an eligible health care job. FOR EMPLOYERS

d outstand lity of life, and lenty of tional opportuniti
Vhen you pursue your health care career in Montana, you'll join a community that Raceand.outstandna quaily,ot e and epioy. plenty.of recteationa) eeportunites: EXPLORE JOB LISTINGS
upports your career growth. #careinmontar

Browse qualified job fistings and find the right ft for you.
Apply with the employer and complete the interview process.
Once you find employment, move to Montana and start your new position.

Submit eligible relocation receipts to your new employer and receive rembursement.

VIEW FULL PROGRAM DETAILS

i

Learn more




Sample work
for Come Home Montana

TESTIMONIAL VIDEOS MAILER

THE MONTANAN IN YOU?
—— ITS IN HERE. —

ANGELA C. & TIK. K.

» 0:00/0:34 <) HH

KNOWING A SIDEWALK IS A
" PLACE TO GREET NEIGHBORS
BY NAME.


https://www.comehomemontana.com/success-stories

Sample work
for Wisconsin Economic Development Corporation

PRINT AD OUT OF HOME

SOCIAL ADS

we | IVE ror

WISCONSIN'S SUCCESS

WISCENSIN

s, thriv g communities,
g g d dl wn dwo kforce and the overall
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