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DISCOVERY
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http://svc.mt.gov/msl/mtcadastral/
https://home.msl.mt.gov/
https://montana.maps.arcgis.com/apps/MapSeries/index.html?appid=7c34f3412536439491adcc2103421d4b
https://mtnhp.org/
http://mtmemory.org/
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State Library Staff GovernmentLibrary Commission
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POSITIONING
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MOOD BOARD KEEPERS

Common themes: access, intelligence, convenience, mapping
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MOOD BOARD REJECTS
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PERSONA EXERCISE
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MEET YOUR NEW BRAND
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Over the decades, Montana State Library has grown.

We’ve helped develop Montana’s public libraries. We’ve managed 

government information. We’ve welcomed new data into our realm 

and found innovative ways to make it more accessible for everyone.

With all that we do, it’s important to unite our efforts under one 

collective identity. This rebrand will define who we are, demonstrate 

our value, and bring visibility to our work.
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Awareness

• Recognition that the 
State Library has 
rebranded.

• Ability to connect the 
State Library with its 
applications.

Education

Understanding the full 
extent of value provided 
by the State Library 
(tailored to audience 
need as applicable)

Ambassadorship

Thorough understanding 
of the State Library 
organization and 
adoption of its new 
brand, with the ability to 
educate others.
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Internal



Awareness

• Recognition that the 
State Library has 
rebranded.

• Ability to connect the 
State Library with its 
applications.

Education

Understanding the full 
extent of value provided 
by the State Library 
(tailored to audience 
need as applicable)

Ambassadorship

Thorough understanding 
of the State Library 
organization and 
adoption of its new 
brand, with the ability to 
educate others.

Attraction

Begin to utilize the State 
Library or take 
advantage of its other 
service offerings.
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Internal

Advisory

Partners

Helena

Active Users

Prospective Users
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